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undraising is the gentle art of teaching
the jOy Of giVing. ” — Hank Rosso




The Philanthropic Landscape







Generational Giving Trends
GIVING TRENDS 2016 vs. 2022
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Place of worship Faith Based Causes

Giving declined across all Giving increased across all
generations including: generations including:
e  41% Gen Xers L] 135% Millennials

e 51% Gen Xers

e -16% Boomers
e 98% Boomers




The Donor Journey
BECOMING A ‘SELF-ACTUALIZED’ PHILANTHROPIST

Q FORMATIVE EXPERIENCES

R4 ACTUALIZED PHILANTHROPY

% WEALTH EVENT AND PAUSE

[i.] RAMPING UP
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THERE ARE ALWAYS CHOICES

CHANGE THE COURSE STAY THE COURSE CANCEL THE COURSE
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Charity of Choice vs.
Partner for Change.

What'’s the difference?




When you are essential...

Your mail is opened

You are welcomed back
again and again
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When you are essential...

&? First time donors make the leap

to a second-year gift
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When you are essential...

A supporter chooses to

give you their time
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When you are essential...
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You don’t get overlooked
when times are tough
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When you are essential...

Supporters think of you in their
legacy and strategic giving.




How do we become
Essential to our Supporters



THE Case for
support

VS.

THEIR Case for
Support







THEIR Case for Support.
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THEIR Case for Support.
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THE Case for
Support




What might YOUR donors’ unique
Case for support look like?
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What are “Powerful Questions?”

= Create options and look for alternatives.
= Are empowering.

= Asks the “unaskable” with grace and
permission.

= Can be simple. Address one thing at a time.




Passions &
Preferences

e Who are your donors as ‘self actualized’
philanthropists?

e What values drive their giving (and
other) actions?

e How do they prefer to engage, interact,
and be invited to give?

e Move past their connect to you to
identify their greatest passions




Passions & Preferences
Questions.

What other
types of causes
do you
support?

As you think
about , What
do you see/what
comes to mind?

What about this Tell me about

your most
meaningful

situation/cause
do you care so

much about? QIV!ﬂg
experience.




Vision Casting

e Allows your donors to see themselves
as central to the solution/opportunity.

e Key to moving donors from a ‘thank you’
gift to seeing themselves as essential.




Visiqn
Casting
Questions.

In your view, what
Is the greatest
impact____can
have in the
community,

: 2
As you think about country, or world*

(___ goals), how do

you see this aligning
with (values
expressed)?

What do you want
to accomplish with
your money that is
meaningful to you?




How are we...

Showing up?
Showing care?

Welcoming?

How are we walking with our donors?



What are three things we can do right now to walk alongside our donors?

Be Intentional
Be Authentic

Be Realistic
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YOU.

Kristin Priest, CFRE, MA
Kristin.Priest@Pursuant.com
240-426-1952 (Cell)
214-866-7789 (Office)
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